
HOW TO PREPARE & STYLE YOUR PROPERTY TO ATTRACT A BUYER

10-STEP COMPLETE GUIDE FOR

STYLING YOUR HOUSE FOR SALE



SO YOU’RE INTERESTED IN SELLING?

Real estate agents today will tell you that they are 
no longer just selling a property; they are selling a 
lifestyle. Today’s buyers are much more about 
visual presentation than ever before. When buyers 
are searching listings online, you have a mere few 
seconds to capture their attention. Your photos 
must have wow factor to make the buyer stop as 
they are scrolling through endless properties and 
click onto your home. 
 
With a cooling market it is especially important that 
properties stand out and allow their best features 
be shown. Property styling is the cheapest and 
best way to achieve this. Vendors can’t rely simply 
on land value, or houses receiving exceptional 
prices anymore. Your home needs to stand out 
from the rest of the properties on the market and 
be competitive.
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DO I REALLY NEED TO DO PROPERTY STYLING?

People look to buy homes for logical/function reasons 
(first home, growing family), however studies have 
shown that people buy homes based on emotional 
connection or attachment to a property. Stying homes 
allows people to see how they could live a beautiful life 
in your property and therefore elicits an emotional 
reaction in the buyer. 
 
Property Styling is a cost effective and proven way to 
help sell a property faster and for bigger returns.
Studies show that a well-presented home on average 
earns an extra 5-10% more in sale price. Bare in mind 
that 5% on a $500,000 home is a gain of $25,000. 
 
Why would you accept a lower price for your home, 
when a bit of extra time and effort could make your 
home one of those properties selling well above your 
expected price? When you consider that your property is 
often you biggest financial asset, it is paramount to put 
effort into the presentation. 
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YOU NEVER GET A SECOND CHANCE, TO MAKE A 
FIRST IMPRESSION.

Selling your home is a major financial and emotional undertaking. We have put 
together below our simple 10-step ultimate property styling guide to help make 
your property more attractive to buyers.
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STEP 1. 

Depersonalise & Declutter
Your home almost needs to be become a blank slate, where all 
personal taste and “living clutter” will have to be put away.  
Let go of personal attachments (such as family photos) for the sale 
period and begin considering how to make your home a 
marketable product that will appeal to potential buyers. 
The average person will have difficulty looking beyond all of your 
possessions. If items are cluttering spaces buyers won’t be able to 
see how they could live in the property or where they could put 
their own possessions. 
All spaces must be clear, clean and tidy. If the property looks 
clutter free, prospective buyers will form a positive opinion of your 
home. 
Limit the amount of furniture pieces in each room to those that are 
necessary. Rooms cluttered with furniture will appear smaller than 
they are. Consider getting an external storage unit during the sale 
period for excess personal items and furniture that are taking up 
space in your home. 
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STEP 2. 

Basic Maintenance & Repair
Rule of thumb: if it looks like it needs repairing or repainting, fix it! 
There may be several things such as cracks, peeling paint or 
discolouration in walls that you have simply become accustomed 
to over time. Buyers will mentally add up their perceived costs of 
repairing all those minor flaws and end up with an amount that is 
generally much higher than the actual amount it will cost you to 
repair this for sale. Adding up these costs will therefore affect the 
amount the potential buyer is willing to pay for the property and 
they will want to pay you significantly less. 
Whilst you may believe these repairs are small or insignificant, the 
buyers may also question the maintenance of the property as a 
whole, and if there are any serious structural issues with the 
property. 
Neglecting to fix these issues can lower your selling price or 
lengthen the time to sell. 
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STEP 3. 

Furnish the Property
Vendors unfamiliar with property styling often believe that the “home will sell itself” and 
insist on leaving it empty. This is a major misconception, as a property without furniture 
will always look smaller than a furnished one. This is because you are unable to 
perceive depth and space without furniture.
Furnishing the home for sale provides perspective that buyers need and eradicates 
guesswork. Buyers want to see how the space can be used. For example potential 
buyers shouldn’t have to guess what size/how many couches can fit in the living room, 
or what size bed can fit in the guest room. 
Furnishing your property for sale, allows buyers to see how they could live a beautiful 
life in your home and make an emotional connection to the property. Unfortunately 
empty homes are unable to elicit that emotion and potential buyers cannot visualize 
themselves or the potential lifestyle they would lead in the home. 
It is best to lightly furnish houses, as these feel homely, spacious an inviting. Studies 
have shown that only 10 per cent of buyers who view a property that is vacant, are able 
to visualise their life in that home. That means that having the property be left 
unfurnished has lost 90 per cent of potential buyers already. 
Furnishing the property also distracts and detracts buyers from the less desirable 
aspects of the home, such as an out-dated kitchen or other dents and dings that every 
house inevitably has. 
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STEP 4. 

Furniture Arrangement 
One sure way to prevent your home from selling quickly and for a 
great price is to present it badly. And by presenting badly, this 
could even mean the way you have your house set up ‘day-to-day’. 
This may sound harsh as we often take great pride in our homes 
and therefore take offence to people changing the way our house 
has been set up for years. The way you have set up your home is 
comfortable for you and works with your day-to-day activities. 
However you may have couches blocking walkways or simply just 
have too much furniture cluttering the space. 
The buyer should get a sense of what each room could be used for 
and what size furniture could fit in the space, and make a 
comparison between their furnishing and yours to determine if the 
property will suit their lifestyle. The key is to make the house look 
tasteful, liveable, homely and attractive, whilst also maximizing 
each room’s space and light. This can be achieved by small 
changes such as rearranging existing furniture to create better 
traffic flow or removing excess furniture.
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STEP 5.

Neutralise 
When selling, the best advice is to keep things neutral. 
We often arrange our homes to express ourselves – our travels, collections, families, 
favourite colours and unique personal tastes in decorating and furnishings. However, 
when selling a home the goal is the opposite – a clean, neutral, blank slate, that will 
appeal to a wider audience of potential buyers. It is best to use muted wall colours and 
unify the house with the same colour throughout.  Accent and feature walls are dated 
and we strongly advise to paint over these in a unifying neutral colour. If buyers see 
pink and purple walls, they see work and money needed to change this come move in 
time. For carpets and tiles we suggested staying within the range of tans, beiges and 
cream colours.
The same rule of thumb applies to furniture. You do not want viewing of your house to 
become distracting. Your blue couches and bright floral 90’s bed linen may work 
perfectly and comfortably for you, but it isn’t allowing the potential buyer to see anything 
but your personality in the house.  Studies show that a majority of buyers are unable to 
envisage what could be done to a property when it is poorly styled. They see what is 
there and they aren’t able to see past that. 
It is best to neutralise furniture and add ‘moveable’ pops of colour such as cushions, 
accessories and artwork. Buyers know that this colour won’t be there when they move 
in, but it gives the house a warm and inviting feel. 
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STEP 6.

Create a Cohesive Look
When styling rooms in your house for sale, its important not to think of them as a single 
entity. Every room in the house should tie in and connect to those around them in some 
way. If they don’t, the entire house will look disjointed. The overall feeling of the 
property should be one of balance and consistency. Look around your house; does the 
décor in the house flow together in a theme or is it conflicting and mix matched? Pick 
the most appropriate furniture for the room and consider storing furniture during the 
sale period that clashes.
 
It’s important for a cohesive and attractive looking property to just pursue one style 
throughout your home, don’t explore traditional in your kitchen, contemporary/modern 
in your dining room and a coastal bohemian themed living room.  Identify and consider 
your target buyers when deciding on styling theme for the property. Does your home 
and its location appeal to first homebuyers, downsizers, professional couples or 
growing families? Different demographics of buyers will have different needs and it is 
wise to reflect your styling to appeal to the target market. 
Your home will also determine your choice of style- a coastal bay side home will need 
different furniture and décor to a new contemporary apartment in the city. 
Creating a styling flow in the home is vital for success in styling a property for sale. A 
cohesive looking home is more appealing to buyers and photographs better. 
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STEP 7.

Creating Extra Bedrooms
Creating and styling as many rooms as possible as bedrooms, is a crucial 
selling point for your property. Adding a bedroom to a home markedly lifts 
the value of the property, and can add an extra $100,000 to the sale price. 
If you are comparing two- and three-bedroom homes, the price jump is 
significant. 
It is a mistake to assume the potential buyers can see the vision for a room 
to be a bedroom if it is not set up in this way, as an overwhelming majority 
of buyers are unable to visualise spaces past what is presented to them. 
They will see what the room is used for and will assume it cannot be used 
for something else.
You are selling a lifestyle, not just a space. Rooms that can be set up as 
bedrooms should always be styled as bedrooms. The room you use for 
your storage or study should be converted to a bedroom for the sale 
period. How we have our homes set up for every day use, does not 
necessarily show your properties full potential. It is important to tell buyers 
a story and show then exactly how to use the space so that there is no 
guesswork involved. If a room is set up as a study, it will be hard for buyers 
to visualise the room as a bedroom if it is not set up as such. 
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STEP 8.

Bedroom Styling
An inviting bedroom is a sure way to attract potential buyers to your property and create a 
lasting impression. However poor bedroom styling is the most common error seen when 
preparing a house for sale. The goal when styling you bedroom for sale, is to make 
potential buyers want to sleep in that room.  Buyers are judgmental and extremely 
unforgiving of others sleep space. Beds that are not styled for sale and made with care 
and precision let down the whole marketing campaign of the house and also photograph 
terribly. If bed linens are stained, wrinkled, untidy, brightly colour or patterned, we advise 
clients to replace them with plain, neutral linen (white works best). Light coloured linen 
without patterns, visually expands a room, making it appear larger than it is. Plain linen is 
also more visually appealing in photos, whereas pattered linen appears busy and gives 
bedrooms a messy feeling. After the number of bedrooms, buyers are most interested in 
the size of each bedroom. Be smart with the space you have in each bedroom and use 
the appropriate sized bed for each room. If the bedroom is slightly smaller use a double 
bed instead of a queen. However we always advise that rooms that can hold a double 
bed, should always be styled as such. Beds are the focal point in the room, so our eyes 
are drawn to this. When a single bed is placed in a decent size room, it creates a small 
focal point and makes the room appear smaller than it is. 
The best place to put a bed is against the longest wall in the bedroom. The foot of the 
bed should be the first thing you see when you walk into the bedroom and should be 
placed furthest from the door.
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STEP 9.

Accessorise 
Highlighting special features and focal points with artwork and accessories is paramount for 
tying together the styling look of the property. Accessories enhance the furniture and 
architecture of your property. Accessorising makes rooms more visually appealing and 
photograph better. It’s the small details in accessories that is eye-catching to the potential 
buyer. 
When looking to accessorise your rooms, it is important to first start with artwork and work 
down from there. Artwork is the foundation of styling and it sets the scene for the type/colour 
accessories to be used in the room. Do not overlook the importance of quality artwork when 
styling your home. It is often the first thing buyers see when they walk into a room, so it is 
important that the art be a focal point and really create a “wow” impact. 
Cushions are the easiest and most affordable way to update the styling look of each room. 
They instantly update your furniture and create warmth in the room through texture, pattern 
and colour. Keep in mind the main feature colour of the artwork chosen, and highlight this 
colour throughout when choosing cushions and accessories to tie the room together. 
After the rooms are styled for sale, it is good to set the scene for buyers by including one or 
two vignettes. Vignettes can be displayed on table tops, bathroom and kitchen bench tops, so 
that buyers can picture themselves living in the space. Vignettes are “scenes” created by a 
group of accessories designed to compliment and highlight the room’s function or decorative 
details 
For the finishing touches we also suggest the use of floor and table lamps, and a good quality 
rug in the living room.
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STEP 10.

Add Greenery & Flowers
The easiest and quickest way to help make your home feel inviting and welcoming at sale 
time, is to accessories with greenery and flowers. Adding these small touches of 
freshness to your space creates impact in photography and helps dress furniture in an 
eye-catching manner. Furniture, such as coffee tables and dining tables are more 
appealing to look at with some simple fresh flowers or greenery; when left empty they 
lack impact. It’s as simple as adding a vase of flowers on the kitchen bench and dining 
table. Greenery and flowers add that final wow impact to the use of cushions, artwork, 
and other styling additions to your house mentioned previously. For bedside tables we 
suggest using small bunches of flowers or succulents that sit lower than lampshades. 
While bigger rooms like the dining table we suggest using a large vase with greenery or 
flowers such as lilies or hydrangeas. 
For empty spaces and corners in the living and dining areas, we suggest some potted 
greenery. Greenery is great to provide additional height, create interesting detail and 
focal points. Whilst fresh flowers are beautiful, when it comes to styling for sale they are 
not always the most practical option. Real flowers will wilt and die after a week which is 
not an ideal look when potential buyers are walking through the property for inspections. 
Great affordable faux flowers are best used for the standard 6 week sale campaign. The 
quality of the greenery and flowers is so high these days that most people cannot tell that 
they are not real. 



15

WHY SHOULD YOU USE A PROFESSIONAL STYLIST?
Selling a home can be a stressful and emotional undertaking, and it’s easy when you’re 
overwhelmed to neglect even the most obvious things necessary to present your property 
successfully for sale. Don’t risk leaving your largest and most important financial asset to 
a buyer’s imagination. Get it right the first time by investing in a good quality, experienced 
property stylist. 
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DO I REALLY NEED A PROFESSIONAL STYLIST?

1. Market Expertise
The benefits of working with an experienced property stylist, is in their understanding of 
the real estate market and targeted demographic. Selecting designer furniture and 
expertly chosen accessories and artwork is an integral part of the process of creating 
appeal for buyers.  

2. Buyer Psychology 
When styling a home, experienced property stylists place an emphasis on 
not just showing potential buyers what type of furniture can fit the property, 
but how they could see themselves living in the property. All furniture, 
homewares and accessories are individually chosen and positioned for a 
purpose; to get inside the buyers mind to tell them a story.
Experienced property stylists find a balance between showing functionality 
of the space as well as letting the room elicit an emotional response out of 
the buyer, as they envision themselves living in the property. 
.
3.  Capturing Attention
Styled houses are more appealing to potential buyers in real life and they 
also photograph better. In today’s competitive market where most buyers 
are looking for properties online, your home needs to have “wow impact” to 
capture the attention of a buyer and make them stop and click on your 
property. 
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DO I REALLY NEED A PROFESSIONAL STYLIST?

4. Cost Effective 
Property styling is the more cost effective option to updating your home for 
sale. It is not to be mistaken over more expensive avenues of styling for 
profit such as renovations or interior design.  It is a misconception that 
property styling is too expensive and only for luxury homes. Every home 
can benefit from small changes made by property stylists.  Homes 
professionally staged for sale on average sold 6.9% higher than non-staged 
homes. Professional property styling is also a proven way to help achieve a 
extra 5-10% on sale price and on average.  Our question to vendors is: Can 
you afford not to style your house for sale?

5. Time On Market
Recent studies have shown that homes professionally styled for sale, sell twice 
as fast as non-staged homes. A poorly presented home will cost vendors more 
in the long term. When a property sits on the market for a long period of time, it 
has lost its window of opportunity for wow factor. This leads to low offers and 
more often than not, a price reduction.
.



FOR MORE INFORMATION
At Home Moving Planners Pty Ltd, our job is to make the process of selling your home as 
easy and stress free as possible with a return on investment for our services. Our 
property styling team dedictate themselves to achieving this goal for you by curating a 
bespoke styling look to attract potential buyers. Our attention to detail and careful 
planning delivers results.
Please contact our Director of Styling for a free quote. We look forward to meeting you.

Styling Director
Jessica: 0400977833
jessica@homemovingplanners.com.au


